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POL'S OXYGEN POL Puhlishing has yet to get final newsagents” sales figures fior thie first issue of their Chygen magazine,
GOES BI-MONTHLY = editor Jan Mackey told Mediaweck ull other indicators led her 1o believe “it's pone exireimcly well. We
AND KEEPS THE have sold pat in many places we have heen an sale.” So pood is the response that the magurine has

HOLE IN COVER! now switched o a bi-monthly frequency.

In addition to newsagents, POL put Origen into bookshops, gnlleries, design shops und lots of overseas
markets. So far it seems the $17.95 cover price hasn't been an abstacle for potential customers. Mackey,
who's been with POL for a remorkable 20 years, says POL has abways been a publisher associated with
encellence. “Even for the client publishing we look afier, POL has never been o place people have come if
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maeazine has recently appointed Denmis Lindsay s thelr national pefvertising maniger. Lindsay
used 16 wark for POL before he travelled to Europe where be worked for Conde Nast and was part of the
relounch team for Tate magnzine. “He has a real passion for design and an.” saiel Mackey,

The publishers are keeping Uheir distinetive dye-cut hole on the cover which was o fenture of the first
issue, “It's an O for Gxypen, 1t won't alwitys be the same size or in the same place, this tssne it's smaller.
(ther times we might have littie boles all over the cover. We ane great believers thiat you should be able
to tell 8 magazine even without its masthead. 1t should be Instantly recognisable.”

Oxyigen has recently also started a series of subscriber funches. One in Sydney held ot the Opern House
featured prchitect Harry Seidler as the guest of honour,

To see what the magazine is up 1o on the web visit www.orygen.pol et o




