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K-ZONE STILL THE
LEADER, BUT
MUCH OFF-AUDIT
ACTIVITY

CHILDREN'S CATEGORY

Althongh there ure will anly three
pighes im ihis eategory. ihove I8 a
thars ol Hiles thai don'it smdil asil
umes Gsal are yel in post ihelr firt
girenlation  fgure. New  lssnche
wile Thial Giid and Divwey Gind while

N-LONE

Metweerk s heen launched and dosed
imee we Inai booked of the categary. In
e past T2 muomths the retadl sales valus
i the cutegary has dropped from
7m tn 54.77Tm. Coepies sold are
vawii Fram | 30m to LId4m.
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ACP: “Insl MAGS Witk the launeh of Pimey Gird this week, ACP kads” division has grown by thdrd = with the title now

LL “HAVEN shting abongside [Namey ddvernres and Winmie Tl Poh & Frivmdy, Weady Meore, previously editor of
ﬁ}} THEHA T Dy Advenmures, is now piiblisher of ACP Kids® Titles “Wi've had Dimmey Adverhmes fof theee yeans,
CEILING"™ when ACPE won the [Hsney contract fram Pacific Publications,” Moore gl “To bhe honpest i wis preiiy

run-tawi wheen we gat (b it We were surprised and thunkful that anee we ibiid m brit o work o the prodiss

el ik distribigfon it Beunced back, selling the same ar mone than when it was the only magazine in the
matkel The greal thing abomt the whole cutegery i no mugazine toduy i shuwn to cannibalise
aoything el in the market. The calepary in still showing growih and ks’ hit the ceiling ye,.”

ACP thia week span-off Disney Girl from Divney Adveniures. “We did a ot of research which showed
sround BO% of our female Disney Adventures readers were aver 10, which really left n gap for us for a core
market of 6-10 year ald girls we weren't renching. We had a lost of el value we could wse for that el
with a magarime that’s so popular with boys yeu hive b be corelul nat to everde the girl confent
otherwise you're guing to lose the hoys. This gove us the opportumiy i pervice the girl markel and still
keep [hipey Adverimres very zappy.” Circulation i currently split B0 in favour of supermarckels over
newsagents. With & current audit Higune of 73,006, Mobre spys the title's dip was small compared to the arpe
driop a8 rival K-Zone. “There's & lot of mavemenl to multi-covermounts il it ksm°0 the best business
model o go for in the interest of longevity amd stability, We wanbed W work on e title isell
Considering we dropped back guite n lot om the overmoanis and we're aill able to prelty much maintain
our nales fgures, that says a lot for the brand usid the maguzine el Weow we're in o much better poxibion
for growth and we can get much more stratsgic in the covermounts and circulation boosters we do. The tithe
is & helluva ot mare profinable than it was three yenrs ago.”
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