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Yet another year has passed and once again IPMG, in competition 
with all of the other printers in Australia, have proven to be at the 
forefront of quality catalogue production by printing ten out of the 37 
award-winning catalogues. 
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IPMG printing companies won ten awards in total this year with Hannanprint NSW being the proud printers of the 
Freedom “Staying in Winter 2004 Catalogue which won Catalogue of the Year - Over 1.5 Million Catalogue.  This 
means that in addition to the Catalogue of the Year, Hannanprint NSW are currently the printers for Magazine of the 
Year “Delicious” at the MPA Awards as well as The Wentworth Courier - Community Newspaper of the Year – Over 
50,000 copies at the CNA Awards.   
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In total, Hannanprint NSW won four Australian Catalogue awards, as did Offset Alpine Printing, whilst Craft Printing 
were awarded with two awards.  Hence the Australian Catalogue Awards night once again was a tribute to the quality 
work that is continuously produced by IPMG companies. 
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According to research undertaking recently, catalogue marketing by non-
traditional users has increased by an annual rate of 6.2 percent amongst non-
traditional users since 1992.  The research, which included interviews with 1,200 
household shoppers, found 74% of the respondents visited a store as a direct 
result of reading its catalogue. 
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Over the last few years, catalogue expenditure has significantly grown.  The 
latest research shows that the divide between above and below the line 
advertising is blurring and that catalogues are increasingly seen as a 
sophisticated and cost-effective way for getting to consumers and potential 
consumers. 
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Catalogue of the Year – Winner – Over 1.5 million catalogues
Client: Freedom Group for “Staying in Winter 2004”
Printer: Hannanprint NSW
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Winner – Retailers – Chain Stores – Special Events or Themes – Over 1.5 million
Client: Freedom Group for “Time to Celebrate Christmas 2003”
Printer: Hannanprint NSW

Winner – Retailers – Shopping Centres
Client: IPOH Pty Ltd for “Queen Victoria Building Autumn Winter 2003”
Printer: Craft Printing

Winner – Fashion – Women’s, Men’s and Children’s Apparel
Client: IPOH Pty Ltd for “Queen Victoria Building ‘Autumn Winter 2003’”
Printer: Craft Printing

Winner – Fashion – Personal
Client: Estee Lauder Pty Ltd for “Gift Time”
Printer: Offset Alpine Printing

Winner – Catalogue Innovation – Direct Mail – Business to Consumer
Client: Amway for “All Things Christmas”
Printer: Offset Alpine Printing
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Winner – Home Interiors – Over 1.5 million Catalogues
Client: Freedom Group for “Staying in Winter 2004”
Printer: Hannanprint NSW

Winner – Craft – Photography & Illustration
Client: Nutrimetics
Printer: Offset Alpine Printing


